ROXI NEWHAM-BLAKE
ART DIRECTOR + DESIGNER
EDITORIAL + PACKAGING



PACKAGING

Client: African Craft Gin Client: Kahvé Road

Client: Leamn To Lead : Training Game

Client: Unity Body Care (concept work)
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EDITORIAL & LAYOUT DESIGN

Client: Ogilvy :: In-house Coffee Table Book

Client: Dunes Restaurant :: Logo + Menus
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EDITORIAL & LAYOUT DESIGN

Client: The Butcher Man :: Posters

Client: Sticky Fingers BBQ :: Menus

FRIDAY |

SPECIALS

Client: BioVac :: Posters
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EDITORIAL & LAYOUT DESIGN

Client: Jet Club Magazine :: Kids Fashion
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EDITORIAL & LAYOUT DESIGN

Client: Musica : Rate Card

MUSICA
AWORLD AWAITS

DiGiTAL RATECARD

=78 TACsOVER

PROMOTE YOUR NEW IELEASES O CAMPAIGNS BY BOOING THE BACKGROUND 0=
THE waEBSITE.

MAIN WEBSITE BACKGROUND

R

Creative specs and requirements:

cATEGORY FRATURED
annnzes Bnnzes Bnwnzs

=Ta TACsOVER

INCREASE R0DUCTS SALES BY SEATURING YOUR CUSTOM SRODUCT ®ROMOTION
0 BRANDS STOCKED IN MUSICA)

CUSTOM PRODUCT PROMOTION

Crestive spocs and requicemants:
T —
Fromotin e

EXAMPLE WILL BE PLAC

Product Promoton Bamner Image

Dimensions: 100px fwidtt) x 1355 (height)

Product Promatian mages

Lnt o prodicts to feature i the promotion

Matessol doadine: 14 wrking doys befors e dote
on materief suppied, inchude agency

THE MUSICA 3RAND

13 years sfter trailblazing the entertainment retail scene, Masica has established itcelf a¢ the customer’s
entertainment partner for life.

Like entertainment itself, Musica's target market is universal, While focusing on the 16 - 35 year-old
age group in LSM 7-10, the Musica brand attracts younger and older feet into stores.

The Mutica brand conmects with the teenager in everyane, working on the premise that the face of
entertainment is always youthful and accessible. It's about universal appeal and relevance for all,

Plusica’s legacy lsesin the belief in the power of entertainment, the emotions it evokes and its abikity
to move your soul.
MUSICA ONUNE

Musica.co.za reaches 230 000 roaders

engage with product online.

Ampify your beand celine by - where they are

caTscoRy

annnzzs

FEATURE YOUR NEW SRODUCT AT THE VERY TO® OF ANY OF TR SITH CATEGORIES.

CATEGORY BANNER
[T pR——
Category banner rmages
EXAMPLE WILL BE PLACED HERE
Format: jpg, Max S0kb
Omensom:  Desktop  94pe x 275 px
Tabkee 300pcx 275
Moble  420pe x 273

Meterat deodine. (4 wavking days before e dote
AX rotes e bosed on materis suppied, inciude egency

BOO< AN IN-STORE, ONUNE O FACEBO0< COMPETITION TO ENGAGE OUR CUSTOMERS

[ —
EXAMPLE WILL BE PLACED HERE 2geskinid

Sutable price

Term wnd Conchticns

Festured emage drmanson: 480px (wath) x 212px (hevght)

Moteriol deadine: (4 working days before e date
Inciude

= STATS:  INTERESTS:
16-3Syearsold  * Emtertainment lovers

7-10 = Celebrities

Female 53% Technology

Malo 475 A youthful, carefres Iifestyle

LOCATION MOST S05ULAR ONLINS
=203UCT CAT=CORIZS:

Gauteng,

Wastern Cape Musie A0.86%

KwaZulu-Natal Movies 2%

Eastern Cape [ 26.30%
Audio Gear  10.08%

BOO< MAXIMUM EXPOSURE ON T8 FEATURED HOME®AGE BANNET.

FRATURED BANNER
Crastive spact snd requiremanex

EXAMPLE WILL BE PLAGED HERE T

Featured bamer mages

Farmat: jpg, Max S0Kb

Dwmensons.  Desksop
Tablee

ik through URL
Client can select 3 prodict to dinplay on the bamner
fopcional)

Materisl deodine: 14 working days before ive dote
AN rotes are based on materisl wppded, nclude agency
p——— 2

caTscoRY FEATURED
pra— annnzes

BRAND LOGO FEATURED IN HOMEPAGE
BRANDS UST

P an et 008
[rare_Liizeedee
Eeree

EXAMPLE WILL BE FLAGED HERE b

Logo amenscns: 10Jp (k) x S0 (g

Material deadine: 14 working days before e dote
A rates are based en material supplid, inchde apency
commiszion and exchude VAT

RATECARD OFFER

cATEGORY
sia Tacsover  SATREOR

STANDARD DISPLAY ADVERTISING
' "=

STANDARD DISPLAY ADVERTISING

T %

Cresave specs s requrements:
EXAMPLE WILL BE PLACED HERE ot
Format g gforowf Max Tk

Dimensione Leaderboard  728gx {width) x 90 (heght)
Seebur  160g (wdth) x 6005 (eight)

Metarial deodine: (4 working days before v date
AN rotes are boved on materisl uppied, include

CONTACT US




EDITORIAL & LAYOUT DESIGN

Infographics

OF THE TYPICAL
ASPIRING LEADER

Potential

for

growth in
current role
Not
necessarily
ina
‘management
position

of Aspiring Leaders would like their
employers to invest in and actively enable their
professional growth.

f
fiiretitetetiteniten

6.1 % betieve the actions and behaviours
of senior leadership directly influence their own
advancement and effectiveness.
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TOP 3 FACTORS
ASPIRING LEADERS SAID WOULD

BEST WAYS FOR ORGANIZATIONS TO
ASPIRING LEADERS

F3 offer time to listen and support growth

Formal training interventions

%
Mentorshi
100— lentorship programmes
3 show trustand give encouragement
80
[l Beclear with expectations
Ly Confidence to
perform their tasks
40 with autonomy
20 Regular mentoring
from senior colleagues
o
THE ASPIRING LEADERS PROJECT

2017 SURVEY - SNAPSHOT FINDINGS

( LOCKSTEP

Business forward

KEY WHAT ASPIRING LEADERS WANT
OF

Don'’t misunderstand Aspiring
Leaders’ impatience and need for
support as neediness.

With clear boundaries and formal
professional growth processes
in place, addressing their desire for
“more” is not only manageable,
but also provides a significant
return on investment.

mastery

responsibility

purpose

SURVEY REVEALS SOUTH AFRICANS ARE RECOGNISING THE
NEED FOR DISABILITY COVER

Top takeouts from 2015 research - an update to the 2013 research report

= § - [Dr
: @ = EED

SHOULD BE
43% MORE THAN
LIFE COVER

73-88% ©

Gap in need for temporary
disability cover

The disability mix: disability lump sum cover versus
income protection cover

Tomporary disablity i the thing that most
seif-emplored Seuth Africans will need

ovarfor and yot st worst case.
125 ol that meed I covered by Insurance

Only 18% of permanent disability sold
in 2013 was income replacement

and Consultants
- commissioned by FMI
For mare information
please visit www.fm.co.z8

Client: Primedia Broadcasting :: Style Guide Snapshot
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The style is simply white on blue. White text + vector images on blue
photographic-styled backgrounds

Icons should be simplistic.

Dark blue on a white square with
rounded corners

style 01 :: desaturated then
overlaid with the blue digital
inspired background

TALK  MEART  opp

Stick to white keylines (no thicker than 1pt) and
broken lines

F’RIMEDIA

BROADCASTING

Reverse logos out in white
style 02 :: choose/ adjust
images to fall into the cooler
spectrum

Font :: DIN Next LT Pro
Light; Regular; Bold

30IN9 3TALS * MOHSAVOY AIN3IOV SNd




EDITORIAL & LAYOUT DESIGN

Client: Beauty South Africa = Credentials & Pitch Deck

m JE—
M NOT JUST A
BEAUTY WEBSITE, SERVICE
A PRE-SHOP THE BSA HUBS JOURNALISM
BEAUTY SPOT (
- = — 9
. Y \ ?f::l:.:u 4‘: ﬂz"::;as ,:i::::;"b:(“::;: :,.",,' i Over 2000 beauty products reviewed by BSA

and our readers are listed
cholces about beauty product purchases. =

A
CREDENTIALS i B5A, the communty of women who engage with U, and

> ﬂ BEAUTY NEWS our panel of experts, help them make choices about their
2015 ( ol W Pttt

" 5 The winning formula:
AZING HOW-TO’S ﬂﬂ « Clearly defined hubs to find advice to solve T
( every beauty problem LIVING. FRAGRANCE
7 b + Service journalism: 2 000+ products listed and
reviewed

Engaged community:
« Roal reviews by real women In the Beauty Network

ASK THE
l; e t 2 * 360 degrees of engagement: Facebook, Twitter, EXPERTS al
Cauty Instagram, workshops and activations =
SGUTH AFRICAMCOM
Beauty v bamtysouthabicacom | crsdontios 205

Beauty | crndanitas 305

kst com | credentiah 305

B — J J
— | | ey Beauty. I
| 360¢ OF THE BSA READER BEAUTY SOCIAL MEDIA
ENGAGED ENGAGEMENT WEBSITE FOR R
COMMUNITY | ’ 5 N [ SA WOMEN ” ’
L N
‘J [r— ) —t el
y age 20-35
- ssanmo 66.74%
« This cgmunity o BSA readers regularly interacts on the | \ black readership
weﬁ:@n comments and reviews | | 0,

readers review and engage, they are awarded
alty points

 readers who earn the most points are sent
products to test and

“A brand is no longer what we tell the consumer it is,
it is what consumers tell each other it is.” - scott Cook

fss5s, O

, twitter pinterest
1895 2647
purchasing habits
(0.0 they e kaly 1 purchase  they have t3mpled: 3 pro
79.16%
ours o | ot 355 IR St s botnancacom | cvdnton 05 [ p— Beanty s

— ] = J—
Display Advertising Competitions + We always take into account the brand's ideals and
Leaderboards Run a competition on BSA's most popular content category identity
. Unique Brand Pages . Events / Activations / Workshops " HOW WE + Westrive to showcase luxury in the best possible TYSOUTHAFRICA
SoITORIAL COMMERCIAL e o COMMERCIAL . e forrma. Ty maan sying anc hotographing s BEAUTYSD THATHIC
OPPORTUNITIES Allow us to create your unique brand page with your The possibilities are endless! Whether it's providing readers SHOWCASE VIDEOS
OPPORTUNITIES products listed (including pricing, availabiity and reviews). OPPORTUNITIES for your event, or the creation of a brand-specific event. LUXURY - in a professional studio -
H THal Teams you can reach BSA members that match your target audience ﬂ + We try to separate high-end luxury from entry-level }
] | Brands can connect with our readers through targated Trial Videos i beandy) —
S— Product listing - Teams. Products reviewed by our Beauty Network members u Tap into our dedicated BeautySouthAfrica YouTube I al * We try to showcase beautiful, luxurious products that our -
il be k
Send your new launches or existing products to BSA Wl belosded onto Yol brand peqe ::-:-:::‘ Vo Cir pSVie ot it cpontored video readers will aspire to
to be reviewed Branded E-Newsletters
Beauty nows Speak directly to our 14 000+ newsletter subscribers. BSA Soelal Macta Bj;‘;lj_l\t.\w
by will create an exclusive mailer for your brand, or book a Whether it’s building a mini microsite or encouraging
ot BSA YoUr press véleasds fed angagé iti iem at banner placement on the monthly editorial newsletter engagement. we'll help your brand go viral

beauty launches 5o we can share your news with our readers aHaticstin (b BloRE oS orf BIA

. )
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@ Jon s,

[r— Beanty e bityvoututricacom | cradentnks 30K

| crosuatas 015 ety eacom | eroduntns 355 o asksontnancs com | credentiah 305




THANK YOU
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